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I DES. INFASHICN DISIGN

There wiil be § disciplines and the students can specialize in one of these disciplines.

. RBachelor of Design (11"4uqru 11 p -Ps'gn): ‘
L Craft Accessory Design . o,
il Fashion Design o

II[.  Interior Design

W.  Jewsllery Design

2. Bachelor of Dosign ((,orr*mumca'lon Design): .
L Graphic Dealﬂll

Bachelor of Design (Indesirial)

1. Fashion Design

Industrial desiga discipiine in the classical avatar covered a range of design activities such as fewellery

Design, Fashion d"ﬁlgﬂ Craft “ccm“orv Design,, Interlor Design, Industrial Design & Communication

_Dc ign. inihe 21st Cen stuiy, vee ui Rajasthan, bmvcmt‘ choose to redefine these Industrial Design subsets as

Human Centred De sign, Universal Design, Design for Sustainability, Fealth care Design, Design for
sociztal reeds, Heritage design and Way finding Design.

Our desi ien pmbx arnme siresses o~ the specific role of a designer that of be ing for and only about the user
and the user’s nceds, emp/x*hv aud envircnment. The students will be taught critical thinking and the design
process o becqmu effective and innovative problem solvers for companies, the community and the

COnSUMCTs

A range of domains such as nature and form studies, gestalt, semictics, human factors & ergonomics,
materials and processes and s /sf«,ms Cesign will form an array of learning modules through studlo tasks, real
11fv projects, workshops projects both individually as well as in teams.

Studernits typically will start projects by developing ideas and conc s from sketches to makmo medels and
finally working prototypes which will be tested in the real world.

Our Industrial Design graduates will be prepared to make a real difference in the world of design as
entrepreneurs, enployees ot design firms as weil &s of industry and many will also form venturs capital

firms and some wiil aiso set up unique menufacturing nubs.

The pedagogy will consist of a combination of design skills, related theory, material and manufacturing
science, social knowledge, communication skills and management principles. Learnings will be through
class room projects, assignmerits as well as cXpOQUIG to industry via visits, industry immersion of a few
weelks and working on live projects with Faculty and-outside design experts.

The design programme will start with a common foundation year with the Communication Design students
where all the students will be taught basic skills in design thinking and aesthetics, sensitizing their minds to
the world around through on and off campus assignments as well as essential learning tools such as
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il , )
< sketching, observation, photography, colour, perceplion, presentation, model making and workshop projects,
historv of design and a sprinkling of topics fro:ir philostphy to social anthropology. .

v

e The specialization courses in the above said areas which will be of 3-year duration, Total duration
of the under g:‘ﬂdualf‘ course wiil be of 4 years which includes 1 year of foundation course.
» Candidates have to choose their prCl&llldthﬂ subjéct while applying for the foundation course.
-» Group discussions, seminars, workshop, exhibitions, study tour, visit to
museum, galleries, industry visit are compulsory.
« Study tour is compulsory for all the students and they have to deposit
additional charges according to the actual expenses must be borne by the

students.
+ As B Design is a professwnal course, prolesswnally qualified teachers will be assigned for practlcal

and theory subjects.

Scheme of Exam
(0+2+4) Pattern
Duration of course: \
4 Years (Maximuin period allowed to complete course: 7 Years from the date of admission)

Medium: Medium  of  instruction  and examination will be English/Hindi.
Eligibility: Candidate must have passed Senior Secondary Examinzation or equivalent with a minimum of
48% marks or equivalent grades

Passing criterion: For pass at each examination, a candidate shall be required to obtain a minimum of 36%
in Theory paper and 40% in Practical.

Successful candidates will be gualified as under:

a) 50% and above but less than 60% marks : I Division
b) 60% and above but less than 75% marks : - I Division
¢) 75% marks and above I Division with Distinction

d) . Agoregate 40% and abeve but less than 50% marks  Pass

*No Division will be awarded in Pait-1, Part-1I and Fart-III. Division will be awarded only after successful
completion of the Four years course in the Final year result.

Course pattern:

a) Foundation (Common for all strearn of Design) 1 Year
b) Specialization (after successful complet10n of 3 years
Foundation)

Educational excursions/enrichment cutings/activities:

Course will comprise of Group discussion, Seminars, Workshops, Exhibitions, Study tours, Visit to
museum, Galleries, Industry visits etc. Visit/Excursion expenses will be borne by student.

Examination pattern: Annual '
’ ~ F * )



- Quahi‘ ing papcu. Compulsory papers like Ceueral English, Geaeral Hindi, Environmental Studiss and

Eiementary Computer Applications may be clearad anylime by the course duration of Four years but

“clearing of paper is essential to obtain ihie degree.

Due Papers: Practical papers cannat bs carrisd forward so @ student failing in Practical paper will not be

‘promoted to next year.

n

Aftendance: cllglblhty Ivhmmum 3% aucndance is required in Theory and Pructical classes individually to
be ehglmc to.appear foi respective cxams. |

Seat reservation: As per Un,ivs:r':»'it"y‘of Rajasthan ruies

Design course wmaterial: Drawing board; Design related software; Art niaterials, Designing tools etc. will be
to be bought by student cnly. ' '

Assessmient paitern:

2) Theovy assessunient:
e Eachiheory paper ¢t 3 hours duration wiil be divided into 5 Units/Sections
o Eaclk Unit/Section will have two questions from each of the Units of the Syllabus
s Studen will be required to atmnpt ove quesiion from each unit/section with an internal choice
o All questions wiil carry equal marks (20 marks X 5 questions = 100 marlks)
b} Tractical assessment: _
» Materiai required for Practicat exam wiil hisve to be brought by the Student only.

« Each practical paper of ¢ hours duration will comprise of questions divided into
units/sestions
o Student will be requircd to attempt a total of _____questions selecting at least

question(s) from cach unit/scction.

» A board/panel of examiners will be formed for Practical examination by University of Rajasthan,
which will comprise of &n internal examicer from the College who will award from out of 40%
marks for submissions, continucus internal assessments etc. and an external examiner who will
award from out of 60% marks for Practical exam and viva vece for each Practical paper.

(YEAR-1)
Distribution of Marks

B. Des. -Fashion Design Foundation Part-1
4
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~* Subject Compulsory only I‘dai Marks | Min. Pass Duration of Exam | Teaching Hours
Marks
3 ' v |
Engiisi Communication | {00 36 3 Hrs. 100
General Hindi 1 100 . 36 3 Hrs. 100 -
Environmental Studies 100 36 3 Hrs. 100
Elementary Computer 40 — Practical 14 2 Hrs. 100
Application
60- Theory 22 2 Hrs.
Elementary Hindi 100 36 3 Hrs. 100
(in lieu of General Hindi for
non —~Hindi speaking
students only)
Subjects Optional
Theory 100 36 3 Hrs. 100
FD-101 History of Art &
Design L i
Practicals Internal | External Internal | External Duration of | Teaching Hours
Max.Mar | Max.Mark | Min.P.M. | Min.P.Mar | Exam
ks 5. ks
FD-102 Fundamentals of 40 60 16 24 6 Hrs. 100
Design
FD-103 Visualization & 40 60 16 24 6 Hrs. 100
Drawing Techniques :
FD-104 Material Studies 40 - 60 16 24 6 Hrs. 100
FD-105 Design Principles | 40 60 16 24 6 Hrs. 100
FD-106 Design Method 40 00 16 24 6 Hrs. 100
Compulsory Paper 1 o
0 \l/lz/u-%
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ANTIITY A Y - ) R .
GENERAL ENGLI5H
T , . A4 ”~ A
- (Examination-2021)
Duration: 3hys, - T Max. Marks: 100
Minimum Pass Marks: 36
The syliabus aizus at achicving the following ebjectives:
1. Introducing studeris to phonetics ana enabling them to consult dictionaries for
correct pronunciation (scunds and word stress)
2. Reinforcing celected components of grammar and usage
3. Strengthensing conipreiiension of poetry, prose and short-stories
4." Strengthehing compositional skilis in English for paragraph writing. CVs and job
applications.

The Pattern of the Question Paper will be as follows:

Unit A: Phonetics and Trausiation ' (20 marks)
(10 periods)

I Phonctic Synivols and Transeription of Words (05)

[ Transiation of § Simple centences from Hindi to English (05)

. {rom English io Hindi (05)

I'V Translation of 65 Words frem Hindi to English 2"

from English to Hindi 2"

Unit B: Grammar and Usage (25 marks)

(10 periods)

I Elements of a Sentence » (05)
II Transformation of Sentences , (05)

a. Direct and Indirect Narration

b. Active and Passive Voice

IT Modals 05)
111 Tense (05)
IV Punctuation of a Short Passage with 10 Functuation Marks (05)

(As discussed in Quirk and Greenbaum)

Unit C: Comprehension (25 marks)

Following Essays and Stories in Essential Langiage Skills revised edition compiled by
Macmillan for University of Rajasthan General English B. A. /B. Com./B. Sc.
- | S

Dy. Regisl%z?r éAcademic-I)
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Candidates wiil be requitad to auswer S questions out of ten questions irom the prescribed

texte. Hach quection wilkbe of two (Z) marks. f (10)
"S _Lf,am Bhatt o Vice of the Unwanied Girl
RhS(ll Bond” " Night Train for Deoli
MK Gandii " The Birth of Khadi
JLoNebiu A Tryst with Destiny
APJ AbduiKalam . Vision for 2020

The candidates will be required to answer 5 questions from an unseen passage.
. _ v _ S _ 1)
One vocabulary-question of 18-werds from the given passage,
P LT ; 3)
Uait D: Cempositional Skills - : ' (30 marks)
(15 periodsy
| (10)

T Letters-Formal aud Informal '
Vs Resume and Job Applications  and Report (10)

DI Pazagraph Wridng . o - (10)

Recommended Reading:

Sasikumar, V., Dutta and Rajeevan, A Course in Listening and Speaking-I Foundation
Books. 2005. -
Sawhney, Pania and Verma eds. English At the Workplace. Macmillan 2903,

Singh, R.P. Professicnal Cemmunication, QUP. 2004

Judith Leigh. CVs and Job Agplications. QUP. 2004

Arthur Waldhern and Arthur Zeiger, £nglish Made Simple. Upa end Co.

Cunashekar od. A Fouudation English Course for Undergraduates. Book I, CIEFL,
Hyderabad.

Quirk and Greenbaum: A University Grammar of English Longnian, 1973

{ :
% ( qgf‘*\‘) N
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o ENVIRONMENTAL STUDIES -

&y . N , r"‘!("y
C Eraminalion-2024

Scheme of c"amm aticn

Time ... L S Min Marks Mazx.Marks
3 hrs 36 4 100

This paper wi'l contain 160 roul tiple choice questions. Bach queation will carry 1 mark.
Stadents should bz eneouraged to vigit places of Erwironmental Importance including

Nzum anc Maumade Habiiat

Dotsr v e e ey e

s

The marks sccurest-in Ldlo pupcr shall not be ccuntzd in.awarding the division to a
candidate: « . . o S

Z. Tue .:anum'ﬂ\,s wnl have'to clear this Lompul\ol paper in +hr dh ances.

3. 'N"un-n p xmq or alis <enu in ’m YFJlTUI‘aflOI‘l o' f‘ompv jory p Jpel wiil be zounted
as a drmc

i
B

Urjt.1: The Muliicizeiplinary 1‘atdre'cf elivironmental studies

u)cumtmn <0 v"f. ard ifaportinie Relationship between Lrvironfental Studies
and othg bmx' ls_c; scierice and social sciences.

Need for. Environmenta! awareness, ‘Environmental ecucation .in present day
context. SRR

U‘mt.ﬂ. fmtu. A R’SCE‘I‘“ and Challenges

2. Matural resources-ainl associated problems, -Classification of resources: renewable
resources,non renewable resources, classes of earth resources, resources regions:
Definition and criteria, resource conservation, . v

b. Forest resonces: Use sand cver- expiloitation, deforestation, case siudies. Timber
extzaction, mining, dams znd their effectz on forest and trival paopk '

c. Water resources: Use apd over-utilization of suriace and g undwater, floods,
drought confiicts over wate:', aams-benefits and problems.

4. Mineral resovress: Use end exploitation, environmental effe cts of extracting and
using mincral resources, cas ,btudl.cs.

¢. Food resources: World feod problems, changes caused by agricuiture and

overgrazing, effects of modern agricuiture, fertilizer-pesticides problems, water

lcgging, salinity. case studies.

Encrgy rescurces: Growing energy need, renewable and nouarenewable energy

sources, use of alternate energy sources. Case studics.

g. Land resources: Land as a resource, Land degradation man induced Landslides, soil

erosion and desertilication. oo —
ey | Ne

Dy. Registrar (Academic-I)
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s - Role of an individual in conservation of natural 1esources.

e Bquitahle usc of rescurces for sustainable lifestyles.

Unit 3: Ecosystems, Lor.ccvtn Straciure, Functions and Cypes

° Concept of an ecosystem

e Stracture and function of an ecosystem
»  Producers, consumers and decomposers
o Energy {lowin the'ecosystem

v Feologizal suceesdion

1]

Food ¢ hmm, food \veoo and ecological pyramids

~ Tntlodmtr\n typ s characteristics features, structure and function of the
foliowing erosystam:

joh]

Forest ecosystem, Tropical Temperate and Alpine Ecosystem
b. Grassland ecosystem-and Their Types

Desert ecosystem with.emphasis on Thar Desert

e

d. Aquatic ccosystems(ponds, streams, lakes, rivers, oceans,-estuarieé) and Wet Lands

Unit 4: Biodiversity and its conservation

K Introduction —Definition, genetic, species and ccosysiem diversity

o Blownograpmr‘all" classifi ication of India

» - Valuc of hisdiversity :congun ptlvc use, preductive use, social ethical., aesthetic
and optign:valves”

® Biodiversity at globai, Mational and local level

° India as 2 mega-diversity nation

¢ Hot-sport of biodiversity

0 Threats to biodiversity: habitat 1oss, poaching of wildlife, man-wildlife conflicts

° Endangered, Tareatened and endemic species of India

° Conservaticn of biodiversity: In-situ and Ex-situ conzervation of bicdiversity

° Red Data Book

Unit 5 : Environmental Poiluticn and Contro! Measures

Definition
° Causes, effects and control measures of:

a)  AirPollution
b)  Water Pollution

¢)  Soil Pollution

d) Marine Poliution E/&) [ (J/)

i F—

Dy. Reglstrar (Academic-I)
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‘Noise Pollution

“Thermal Pollutio

SNuclenr Fozards

Sclid waste manegement” Causes, effects and control measuzes of urban and

~indusirig] wastes
Role of an individual iil prevention of pollution
Pollution case studies S
Disaster management: flcods carthquake, cyclone and landslides

Unit 6 : Social issues, Eaviconment, Laws and Sustainability

<5

From Unsustainable to Sustainable development
“Utrban problems related to cnergy

Water coriservation, rain water harvesting, watershed management

Resettlewcnt-and rehabilitation of people; its problenﬂs and concerns. Case
studies, L e

vate M

Environniental etbies: Issues and possible solation.

Climate change, global, warining, acid rain czene layer depletion, nuclear
accidents and ho;gcm‘"t (’ Case studies

Wasteland reclamaho,n_. , \A .
Consumierism and waste product.
Environmer:al PL"\tePTi(\n Act.

Air (Preven tion aud Control of Poilution)Act
Wiid life protection Act

Forest Conz;er?afion Act

Biclogicat Diversity Act

Issucs inveived in enforcanent of environmental legislation-

Pubiic Awereness.

Unit7: Human Pepulation and the Environment

Population growth, variation among nations

Population explosicn-Family Welfare Programme

Envircnment and Human health

Human Rights

Value Education

HIV/ATDS

Women and Chila Welfare

Role of Information Technology in Environment and human health

Case Studies P"z [ Jeoo

Dy. Registrar (Atademic-I)

' n University of Rajasthan
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Suggested Keadings:-

1.

Diwan A.D. -and Arora D.XK.1995. Homan Ecology Anmol Publication
PvtLtd. New Delhi. '

Dubev. RM.1992. Human Ecology and Environmental Education,Chaugh
Publications,Allahabad. : '

Goudie, Andrew.The Human Impact.

Husain Maxia.1994 Human Geography,Rawat Publication,Jaipur.

Johnston, R.J.Ed.1986 Dictionary of Human zeography,Mational Publication,New
Delhi. - .

Malik,S.L.and Bhattacharya D.K:1935. Aspecss of Hutnan Ecology,Noxthern Book
Center,New Delli, o : R

Misbra,R.P ena Bhooshan,B.S.1979. [{uman Setiiements in Z.sia.Public,Polices and
programmimtes’Haritage pubiisher;New Delhi. o

Nathawat,” ¢.S.1985. Human' Ecology,An Indian perspective,Indjan Human
Ecology Council, Jaipur, ~ : '

Russel, Bartrand, - 1976.Impact of Science of society Unwin,Publisher,Indian.
(paper back). |

Sinha Rajiv, 1996.Glooval Biodiversity Ina.,Shri publication,Jaipur,

Sinha Rajiv K., 1994. Development without Desertrction
14.Enviroumentalist,Jaipur. Sirha Rajiv K., 1996.Environmental Crises and
Human at Risi,)Jn A Shii Publication,Jaipur.

Smith, Dlanne, 1984.Urban Ecolegy,George Allen.Lendon.

Swarnkar, R.C.1985,indian Tribes.Frintwell publisher,Jaipur,

Tivy,joy aud OTlugegteg, 1285 Human Impact on the Ecosystem Edinburgh
George Allen Boyd.

United Na'inas evelopment Report, 1996. Hurnan Development Report,
1696.Cxford University P'ress,Dethi. '

Vannathony & Rogers Paul, 1974. Human Ecology and World
Developmant,Flehum Press,New York. ’

Dy (T
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?vtzw nore Mar:«:s w1
Theory
‘]l(h '("|~:- : R oo ‘ . s b : :

Fach Candi hw* has te pess.in Theery and _Pl‘?t-“*irn’ Examinaticns separately.

el

Guestioit paper o Elemeéntary - Coimputer Applications, (Compulsory panci-
commas-lor B.A. / B.Se./ B.Com. Part-f) be so sct that it has 120 multiple choice
questions (Bilingual) of V2 matks each. The qu=st10n paper will be of duration of 2
hours. The examinees will Liave to give their answers on OMR Sheet only to be
provided by the University whose evaluation will te done based on OMI Scaining
Technology.. Further the practical examination for this paper wili be of 40 marks
and ite duration wiil be c,t‘ nours, f
- o Unit-1

introdunetion to information ‘omrmlngv - Evoiutien and geaeration of computers,
“ype-of computar s, Bk, ikl madintae and supercompyter. Archiiecture of a
cogipliter svstemy ‘\ L‘TJ /\T Uy Memogy {Ram, Rom families)ca :.bhe memory, input

P

/fmu Ut va(‘e', ﬂ' S'?x( EViCks. L T RPN

u'mcvu. ot ’_\';e'vh sz s, aed iy vpes of J"‘“" ihg systenis batch. single user,

multh - processing (7 :"'lvm; and timeshared aperating systerms, introduiction of
Unix. Linux. Wit do‘»/' Window oI'1. Programmi Ag languzlbc, Low lavei ard high
Ivel languages, genasation of langueges -3 GL and 4 GiL-languages .Craphic
UserIntertaces: . ot N cL .

v,

Unit -11

Woid Processing toe! @ Intoduction , Creating, Saving, Copy, Move and Delete.
Checking Spelling and Grammer. Page Laycut. interface, tooibars. ruler, menus
keykoard shorteur , editing. Text Formatting, insert headers and (coters. Bullels
gnd Nwmnbering, Find and Replace e Inseit Table and Picture . Macro, Mail
Merps. '

Power Roint @ Creadar ondodiswing a peesentation, manaagirg shide shows

navigating tarough a preseitaron nsing hyvpeilinks, advanced  mavigation with

action setling and action baiteps, Qiganizing formats with Maste- Slides applying
end maadifying designs sdding gravhics , multimedia and spesiai offects,

o Unii -~ 111
Eieciranic Spreadshe : Worksneot types cf create  and open & worksheet,

Entering cata text numbaes and-forouia in & worksheet inserting and deleting cells,
czl] fm'mattim,, inserting rows and columns in a worksheet fornmuing worksheess.
Using various formula and inoullt function, Update worksheet using spacial Lool\
like spell check and auto verrect setup the vage

m/ ;;:x. Proy -
(A ldr :
Unidversidy o aitean
TIAIPULR
¥
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% matgins ol worksheets for p: ,m.n cFormat the dats in llu waorksheet glooally or selLurn h
creating charts. Linhance \un‘x”’n\:vt\ using charts. multipte \\mkxhc(‘ls ~cohcepls’

) Unit - 1V
The Internet - Histony and Fonciions of the Internet, Working with Internet, Web Browsers. W arld
Wide Web, Unitorm Resource Locator
Iitformation: Cmail. Chattings [nstant miessanger services
C-Commeree and M-Ccramerce

- News. Group, Teleconferencing. Video

Conferencing.

Manage anL-mall Account, E-raait Address. configure E-mad Account, log to an E-mail. Receive
E-maii, Sending mails. sendin z: files an attachments and r—\(id[ﬁ&b F(mk Do,mIc eing Files.

online form filling. F-Services - £-Banking and E-Learning

‘ Unit - v

Social, Ethical and l.egal Matters - Efiects on the way we: Work Socialise, Operate in other areas
Cyber crime. Prevention of crime, Cyber law: Indian [T Act. Intellectual property. Software
piracy, f(\pvr'g.ht and Patent, .goﬁ\\are licensing, Proprietary software, Free and Open source

.

software. _
Network Security - Risk assessment and security measurss. Assels and types (data. applications.
system and network). Security threats and attacks (passive, active): types and effects {e.g. [dentity
thefl, demial of services. computer virus eic.). Security issues and security measures (Firewalls

encryption/decrvption). Prevention.

Question Paper pattern for Maia University Prectical Fxamination Max Marks: 40
Practical

The practical exercises will be designed te heip in tie understanding ol concepts of compuier and
the utilization in the areas outhined in the theory svllabus The uwphasns should be on practicul
usage rather than on theoretical co%ept* only.

The practical examnation scheme shevld be s follows
o Three ’-‘racrif'nl Fxercige (ineluding Attendance & Record performance) 30 marks

pcr;l!ll e osystem
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FD- 101 History of Art & De51gn ("1 ncon)

.

Aim

Max. M:

100

Min.P. M: 36

The aim of this unit is to encourage an understanding of the social, psychological, cultural, historical and
commercial factors V\lllCh undelpm all visual arts 1heory and prﬂctlce across the spectrum of subject

specialism’s.

Learning outcomes S ‘
Understand. influenices on art and design activities and outcomes through the interpretation and

analysis.of information .
Be able to assess, interpret and (Vdmate information
Be able to evaluate and presen senclusions.

(Course content

Unit-T: Influences of Art and Design Movements, Cubisny, Dadaism, Surrcalism

Unit-I: Abstract Expressionism, Minimalism, Pop Art, Renaissance, Baroque, Bauhaus, Rococo.
Unit-IIT: Art Nouveau, Futurism, Impressionism and Post impressionism, ]

Unit-IV: Arts and Crafts, Gothic, Historical Art and Design Developments,

Unit-V: Contemporary Art and Design Developments.

Reference

1.

S

(=

R. Nath, (1976) History of Decorative Art in Mughal Architecture, Motila! Banarasidas, Delhi.
Urevbo, O. Andrew, (1997) Culture and Technology, UNESCO, Paris

Bayer, Patricia, (1990} Art Deco [nteriors, Thames and Hudsen, Delhi

Fartt, Frederick, (1989) Art: History of Painting, Sculpture, and Architecture, Prentice Hall, NJ
Sivarama Murthy, (1997), Art of India, Harry N Abrams, NY

Nath R, (1980}, Arl of Khajuraho, Abhinav Publications, Deiii.

7>
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- FD-162: Fundamentals of Design ({rseiical)
B VO s L L Inteirnal Max. M: 40
" o Interiial Min.P, M: 16
External Max. M: 60
External Min.P. M: 24

Aim

To make students see. nukc and appreciate the basic design concepts. The first level inciudes tue vocabulary

of design anil principles of composition. Tiiis level includes 3D composition and study of Volumes.

Learning Outcorné e
» Student will be able to understand basics of design concepts.

e Student will be able to understand design & principles of composition & 3D compositions.

Course Conients
Unit I: Elements of design, Texturss z'nd taiterns in desigi, : .
Unit II: Colour basics, colour ticowy,.coluur schemes, .~ L

Unit Ii5: Isometry in design,

1

Unit IV: Nature druwmg Humien figefe arowing, ’Dujvut drawing,

Unit V: ZD geometry, 2D marx malsmo techni que° 2D visual communication techniques, Use of formal
elements ir 2D visual communic mml 312 geonaetry, 3D making techinigues, Communicating design ideas
using 3D making techniques, Use of formal elements in 3D visual communication.

Reference

1. Broomer, Gerald ¥., (1974), Elements of Design: Space, Iavis Publicaticns Inc. Worcester,
Massachisetts. C .
Bruce D. Kurty, (1987), Visual imagiaation- An introduction of Art, Prentice Hall, New Jersey.
Hayashi Studio, (1994) Wate: Colour Rendering, Graphic-Shaw Fublishing Co.
Richard Rochan, Herald Linten, (1989), Coleur in Architectural IHustration, - Van Nostrand
Reinkold. '
Robert W, Gill, (19&1), Manua! of Rendering in pen and ink, Thames and Hudson, London.
Wong Wucius, (1977), Principles of Three ditnensional Design, Van Nostrand Reinhold, NY.
Wong Wucius, (1977), Princinles of Two dimensional Design, Van Mostrand Reinheld, NY.
Hanlon, Den. (2009,, Composiions in Architecture, John Wiley & Sons.
Saraswati Baidyanath, (2001), The Nature of Man and Culture: Alternative Paradigms in
Anthropology, Indira Gandni National Centre for the Arts. '
10. Hartt, Fredrick, (1976) Ait: A History Painting, Sculpture and Architecture, HN Abrams, NY
11. Brown Tim, (2009), Change by Design: How Demgn Thinking Transforms Organizations and

Inspires Innovation, Harper Collins.
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FD-103: Visualization & Drawing Technigues (Tractical) _
Iniernal Max. M: 40

internal Min. P, M: 16
External Max. M: 60
External Min P. M 24

Aim
The aim of this course is to understand the method of visvalizing and drawing from nature, cast and product
drawing.
Learning Outcome o ) o ..

» Student will be able to uaderstand the methods & techniques of visualization & drawing.

¢ The student would be exposed 1o appreciation of drawing different products.

' ’ IR TR o [ . - ’ :

Cousse Contents

Understand the techiniques cf drawing such as pen and ink sketching; pencil sketching; pencil colour
sketching efc., for drawings from nature, cast and product drawings; method of representing positive and
negative spaccs; light and dark tones etc.

Reference )
» Broomer F. Gerald, (1974), Elements of Design, Space, Davis Publications Inc., Worcester,
Masscisetts.
o Dodson B., (1990), Keys to Drawing, North Light Pubiications, Cincinnati.
o Mark W., Mary W. (1999), Drawing for Absolute Beginner, F&W Publications, Cincinnati.
o Davis M.L. (1996}, Visual Design in Dress, Prentice Hall, Canada.

o Graves M., (1951). Thz Art cf Ceiour and Design, MeGraw-Hill Book Company.

Core Paper-4 ?/’&] i ad )
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Internal Max. M: 40
‘ : Internal Min.P. M: 16
T i . o : - . External »ax. M: G0
‘External Min.P. M: 24

O FD-104: Material Studics (Tractizal)

e

Aim

Ledmux Wit be introGuce Nc 2 brizlhision M "uo int e dv- ticn to 3D ma*m‘ials foo]s and processes and made
it ea s MY R T 1 IO .

aware of *ne range of pos iies (ﬂ” oumnf me enalq in th*‘lr 2]J 1d 3D apphf‘a»lun tc\ (’c sign. This 1nay

RS TeTN

be d‘)nC fnrougn 1sctur 'S /""l 'wrewntatmm/ swafchps/ <amp1es

Learuing Outcome
= Student will be able to understand the propertiez of different material.

e Student wiil be-able to rnderstand the techriques, process terminoiogy and tools of materiais.

Course.Contents. -, .-, sy o
MMat er1al €XPOSUrs cou1d~ 1w‘ uom p"o':r, rubr'cs glabs nie tals, metal foils, plastics, acrylic, rubber, wood-

ratural/manmade h,am mv‘mrcwn spong leather, rexine, clay, plaster of paris, adhes ves cte.

Techaiques, Urecess tarmdioings and Locis oon cover a range of methiods like — cutting, sawing, carving.
cutting, welding. drilling, icinery, polishing. eon:iructionz, mould naking, medelling, casting, gluing,
stitching, einbroidery, weaving, tying, dying, surface embellishments and manual and mechanical tools used

tor such explorations.

Reference
e Building material Auther M. G. C. Sahu & Joy Gogal.

o Building material Avthor Bhavi Kiiti.
¢ Veaving reference beoks of Texiile Technology

= Maiia Dolers Ros Prijoia, The Art & Craft of Ceramics

Cove Paper -5 })/ \ng"
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I'D-195: Desiga Prineiplos Fraade) T N , v :
e ok " internal Max, M: 40

L .
' B : - B - Internal Min. P.M: 16
External Max. M: 60
External Min.P. IVI: 24
Aim

The aim of this unit is to enabls learners to develon knowledge and understanding of the issues that have
informed debate on the purpose:s and processes of design. :

~ B . - ¢ - - ~

Learning outcomes
e Understand the relationship between form and function - .
o Understand the principies of cultural and contextual. association
e Be able to develop concepts through the explox ation of materials, techmques and- pI’OCCSSPS
¢ Be able to develop concepts bty il.2 analysis of the needs of end-users
Unit content
Harmony, Contrast, Propertion, Scale, Rbythm, Balance, Emphasis, study of Artists, study of Architects,
study of Designers, Textures and Finishes of Hard Material, Textures and Finishes of Soft Material, Nature
Photography, Product Photograply, Aesthetics, Signs and Symbols, Packaging, Branding &Copy writing.

Reference

1. Janice Gresnberg Ellinwood, (2010) Fashion Ly Design, Fairchild Publications.

2. L. Borelli, (2007) Fashion Tilusiration by Fashion Desigriers Chronicle Books Ltd., US

3. C. Tatham, J. Seairar, (2007) Fashion Design Drawing Course, Barron’s Educational Series.

4, 1\31’1 Aspeclund, (2010) The Desigia Process, Fairchild Publications.

5. Ilacy Jennings, (2011) Creativity in Fashion Design: An Inspiration Workbook, Fairchild
Publications.

6. GJ. Sumathi (2002) Eleients of Tashion and Apparel Design, New Age International Publications.
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i FHOG DCngh Method (Practicai)
. , ' Internal Max. M: 40

IR , S . , _ Iuternal Min. P.M: 16
' I L ' B External Max. M: 60
. R Ffmerf.al/M;,n.P. M: 24
i . S e E - e
This ehit 2ims 1o gr\ e ’Mn )"‘\ GU[J(u!LD ties %o develop skills and knowledge in the deveiopment of new
prodacts or sex rvices in'cz 2sign natiiway: o B o

Leammg oluicomes

ﬁ 1 Knew the phases of theGezign development cycle

2 Be able to pian a project using the design development cycle

3 Be able to-use imagination.and innovation in lh,e'déX'elopment of a product

4 Be able to propose design improvements to the production process

Unit content

Writing Design Brief, Developivng [deas; Developing through Exper menﬁtlon Reviewing and Evaluating
jgeas in Progress, Specialist Meterinls, Lt'mpmunts eng Techuiques, Presenting Work, Developmental
Work, Strength and Weakneer, Recerrching on Ideas, Ways of Gathering Ideas, Mind Mapping, Mood
Boands, kero*dmg Igeas for the Develnpment Stage, Using Planning SXills, Proto‘yping, Puraose of an Art
and Design Porifolio, Different tyres of Portfolio, present an art and design pertfolio.

Reference ,
¢ How Fashiion Works by Gavin Waddell Blackwell

e Francis D. Ching — Design Drawing Publisher Wiley

e Thomas E. French- Graphics Science & Design

v (Year2) P ),J ( q/‘{’% _
Distribution of Marks /”_—E—;

B. Des - Fashion Design Part-1I Reg istrar (Aca
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Subject Theory . iax M aris M. Mass Matks Duration | Teaching .
' : ¢f Exam Hours
FI3-201: Fashion Merchandising | . 100 : 36 3 Hrs. 160
and Textiles Materials ) :
Understanding- [

FD-202: Apparel Manutacmrmg 100 36 3 Hrs. 100
Technelogy _
Subject - Practical Interaa | Extern | Interna | External
I Max. al l Min..
M. Max. | Min.P. P.M.
M. M.
FD-203: Feshion Ilustration & 20 30 8 12 4Hrs. |50

| Textiles Materials
Understanding-1I

FD-204: Garment Construction 4G 60 16 24 6 Hrs. 100 -
techniques
FD-205: Pattern Drafting in 40 60 16 24 6 Hrs. 100
Fashion (Kids & Women)
FD-2046: CAD / CAM in Fashion | 20 30 8 12 4Hrs. |50
Design

D 207: Design Project- Women’s 40 60 16 24 8 Hrs. 100

Wear/Kids Wear '

Industry Exposure - - - - - -

Ay e cad)
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FD-201: Fashion Mer\iha'xa'm ng and Tex hl 25 Mate 'ial:{'Understani_ng-I(T lieory) .
) ' - Max. M: 100
o ' ‘ ' - Min. P.M: 36

Aim L : : . -

The aim of this unit to enable the aludm* with an understanding of the essential elements of fashion
merchandiser and promoticn & its'rele within the fashion industry with Lelps the students to study. the
science of téxtile fibres and atalyze tie ise of textile fibre for different seasons & the woven and knitted
gatment. This course would give  deen uncersterding of how the method of weaving affects the final fabric
and wo ulu help the students in the selzciion of fabrics for tie different lines created.

Learning Outcome St e o ' ' S
‘o Pe able to exploit the rwpemm ‘of natural; manmade and shect materials in (ieis 'fipplication to
fashion and textiles products
» Understand different systems ot fabric manufacture and how these . affect properties and
characteristics o
¢ Understand the relationship between properties of fibres, fabrics and processing methods, garment
- canstruction and the nead for economically efficient manufacturing costing.
o Student will be ab IF‘ to dclnunstratc the aopued skills of mdustry specific technology knowledge and
skills. v .
*  Student will be able fo utmze °pphed managem nt fopics to manage, control, and improve industry
_environme 2nts. o '
~o Swudent will be abie to de n\onsurale knowleage of the ’nduﬂry ethical beh_avioUn industry
~ specification, run-dlscr mlnanow, ar‘d dl\ ersity in the workplace ' :

Unit-1 , _ v

Infroduction o textiles; manufacturine of the natural fibres; propertics for natural fibres and their significant.
Use for different seasous; vmr\uta..ur"‘g of the man-raade ﬁbles propettics ¢f man-made fibres and their
significant use for differéiit seasons.

Unit-2 _ S ‘

Weaving types of weaves; identification of weaves; method of weaving;

Types of kmttmg, D1ffuenccs between weaving a,ld knitting and Identmcat]ons of kniis; crocheting tatting
nen-woven.

Unit-3 Overview of the garfaent industry, Tntroduction to fashion marcha ndising, Role of meichandiser,
qualities of a merchandiser. Responsibility of the fashicn merchandiser, Visual merchandising and its
advantages for the buyer and seiler todzy, Fashion calendar, the planning cycle, Merchandise planner.
Unit-4 Trend prediction, Saies forccasting, Froduct selection and rix, Distribution mix, Distribution
channels, from produccr to ultimate consumer, Fashion supply chains, buying calendar, Buying strategy
Unit-5 Role and responsibility of the retail fashion buyer, Customer ideniification, Supplier, Scurcing &
global sourcing, Range planning and rarge building. ’

Reference
1. Abling Bina (2007) Fashion Sketchizook, Fairchild Publications, New York.

2. K. Fletcher, (2008) Sustainable Fashion and textiles Design Journeys, Reutledge Publishers
3. Arthur Cohen, Johnson, Joseph J. Pizzut, (2009), J.J Piozzuto’s Fabric Science, Fairchild

Publications,

4. Kum Thittichai, (2009) Experimental Textiles, Batsford Ltd.
5. J. Udale, (2008) Basics Fashijon Design 02: Textiles and Fashion, AVA Pubhshmg SA
6. C.Hallstt, A. Johnston (20¢10) Fabric for Fashion : The Swatch Book, Laurence King Publishing/
7. C.Hallett, A . Johnston (2010) Fabric For Fashicn: A Comprehensive Guide to Natural Fibres,
Laurence King Publishing.
; : ) :) L 4 \q?)’/
l 2 LG
2 1 . s‘haﬂ



n

8. E.Bredrock, M. Mahrey, (1959}, Teshnce Textiles: Pevolutionary Fabrics for Fashion and Design,
Thamas & {Judson.

9. S.Clarke, (20110 Textite Design, Laurence King Pudtishing.

. Bernard P. Corbaman, (1933} Textile Fiber to Fabric, MeGraw Hill Interuational Edition.

[1. Mary Cowan |& Martha E. Jungermar, fntroduction to textiles, D. B. Tarapotevala Sons & Company
Privatge Limited.

12. Fashion Buying by Helen Gowerk Blackwell series

13. Weeks A., Miller M., Perenchio M., Metcalfe D., (1991), Effective Marketing Manhagement: Using

Merchandising and Financial Strategies for Retail Success; A Global Outlook,. Fairchild Publications.

14 Lynda Gamans Poloian (2011) Retailing Principles: A Global Qutlook, Fairchild Publications

15. Tim Jackson, David Shaw, (2009) Mastering Iashion Marketing, Falgrave Ivlacmillan

Core Paper-2 ?/ }3 \@//&d\)/



.'Y*"-“U? A[.nnu quu.w uring Technslogy (Thicry)

- Max. M: 100
Min.P. M: 36

- v e e P T S . N PERNE

Aim
Theg unii exposes the students through riass production of the garments. The different machineries
_used avd the mweinod of proGuciag garments in the apparel indusiry Wruld pe covered in this course.

.i.2arning Outceme
~» Studeat will be abiz (o understand the wholz production system in the :;Luualzy

= Student will. be able !-Yld‘&{“t‘idd the dltxerent parts of the industry like Design & Sampling
Departxuent,Cu mg & Sutd'mg Department, Finishing & Pfuckagmg Department etc.

LT)'lit =% o .

Flow chart in apparel pmrn.ct o

Unit-2

.qudng n‘a hines,”
Unit-3 '
Cutting machiaes.

«

Uuit-4
Major sewing wachines, parte of the sewing machines, BS for stitches ~nd seams.

Unit-3
Pressing, fiuishing.

Reference

*Peyton B. Hudson (1989), Cuide to Apparel Maruiacturing, MEDIApparel Inc.

*H.Carr. B. Latnam, (1988), The Tecunclogy of Clothing Manufacture, Blackweil
Scientitic Publications. ]

*The Apparel Design and Producrion Handbook: A Technical Reference, Fashionaex

I[ncorporation. N '

*Richard fones, (2006), the ,-\pp"”i T"dnctry; John Wiley & Sons. .

«(race L, ’\m“ (2004}, Apparel Manufacturing: Sewn Product Analysis, Prentice Hall

Putiicatio c




&

S

D- 203 r’lthmn. Tlustratinz ava ".‘cm o Mmf,n‘ 8 Und ,A.,iandwg'-d ‘Pr’xc.lca{)
. . ‘ 1 -, ,

T e e : hiternal Max. i 20
' External Max. M: 30

Internal Min.P. M: 08
External Min.P. M: 12

Aim

In this Unit students will get the exposure of Tustrations of Body Figures and will know how to illustrate

different kind of textures of fabrics on different products/figures. A thorough foundation in fashion

illustration is established in this course which covers the fashicn figure and garment interpretation. Students

study and develop the basic structure unique to-the fashion figure. Students will learn to interpret draping

quality and surface texture of the fabric, this course would provide the knowledge of tinishing the fabrics

constructed and the method of ornamenting the same.

Learning Outcome .
e Beable to understand the basics of illustration and create their cwn stylized illustration.
o Beable toextend and apply skills in developing creative visual Janguage.
~  Understand how to develon the dasign process through experimental ideas and applications.
» Be able to synthesize nnd ritically evaluale experimentation in personal creative practice.
o Independent]y make ilfustrations to produce imaginative and original creations.
- o Student will be able to understand how-to make samples with dyeing printing & embroideries.

Unit Content

*Basic desigir and Tashion Hivsiration

»Stick figure énd movements.»

*Learning § 2 block heads in movemerits- front pose and side pese

- »Learning 10 2 heads in movemenis- {ront and side pose

«Famous. illustrators work- 10 Indian and 10 interiational

*Live sketching in caripus ‘

*Mannequin drawing

*Free hand drawing

eFree hand drawing-stylized figu-es

*Explere difierent materials: Sheding pencil, cliarcoal pericil, Micro tip pen and black ink,-

pencil colours, water eolowrs/ pester colours ' A

«Create 3 illustrations with mixed meaia using paner, pencil, colours, inks, fabrics and other

" creative material one can think of.

*Understanding different mediums on fleshed figures (5 mediums) and rendering and
explorations

sPractice human drawing with different colours: water, poster, micro tip pen, etc.

*Practice human drawing- movements

+Learning how to accessorize the human figure

«Learn how to do accessories: boots, caps, \,hoes bags etc. ' . (
% Py 922
| ) cad.)
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»Lzarn fiow to render the costins end rroducss of difterent fabrics.

*Rendering
. e - I P . ,‘ laete o . o .y . q . . T ! . ) .
*Grpy prepatation, Dyeing & Printing, Finishing. Enibroidery stiteies - hand anc machine

traditional embroidery of India Corféépt'of sustainability and sustainable bracficcs adopted by fashion

industry
. ~ . AR a1 *
Refercuce

1. - Abling, Bina; (2007) Tashion Skatenbeak, Fairchild Publicaiions, m New York;

2. MoPawber, (2007 Big Beok of Fashien lustration. Batsford London,

3. sobm Ireland, Patvicky Yashion Lesign Tiugtmi‘ont Men, London; Batsford Fachion Booky.

4. . dohn Ireland,. Patrick {1992) Feshicn Uesign Hlustration: Women's Batsford Fashion Paoks

Londom. -~ 0 -0 Sty S
5. John Ireland, Fatvick. (1993) Fashion Dazsign Illusiration
6. 1. Borelli, (2007) Fashion Ulustration by Fashion Designers, Chronicle Books Ud. US
7. C. Tatham, J. Searzan (2007) Fashion Design Drawing Course, Barron's Serics.
3. V.A. Shenai, (1995), Technology of Textile Processing, Sevak Fublications, Mumoai,
5. C.V. Koushik, Antas Irwin Josico, (2004), Chemical Processing of Textiles - Grey Pre; dration

and Dyeing. NCUTE Publication, Nevv Dalbi,
10.  Palmer John V., (1690), Texiile Trocessing and Finishing Aids, Recent Advances, Mahajan
Beok Distributors.

vinvivg and Dyeing of Fabiics aad Plastics, Mahajan Book

~

11, Ronaid James V., (1299).
Distrivators.

12. V.A. Shenai, (1995), Technoleg: of Finishing, Sevak Publicaticns, Mumbal.

e
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FD- 264: Gavment Construction Techniques (Tractical)
' o : ' " Internal Max. M: 40
o » ' C ' : - External Max. M:60
T - Sy . ‘ Internal Min.P. M: 16
External Min.P. M:24

This Unit would give the students an idea of-relationship between patlern making and ullimaie quality of the
tinished sampie. This course introduces students to the equipment’s required and the process in construction
of the drafted patterns.

Learning Outcome

e To make thera familiar with sewing machine

o To work proficiently on the sewing machine

o To rectify simple probiems of the machine :

« To understand the special skills and techniques uszd-in the garment making

¢ To make them familiar with use of industrial machinery, equipment and attacnments.

s Students will learn how to use equipment such as presser foot & single sided zipper.

»  To join and finish various pait of ine garment and construct a complete garment
Unit Content . o o
Sewing machine and paits, opérating the sewing machines; operating pawer machires; sew2ing supplies;
stitch practice, tvpes of stiiciies; types of seams; plackets; fitting a sleeve; collar; bodice blocks. and darts;
cuffs; hems; necxkiine finishes.

Reference

1. D. McCunn, R. Lew, (1977) Hew ic make sewing patterns, blue feathers.

2. Connie Amaden- Crawiord (2010) A guide to [ashion Sewing, Fairchild Publication

3. Lynda Maynard, (201C) The Dressmaker’s Handbook of Couture Sewing Techniques: Essential step-
by-step Techniques for Profzssional Results, Tnterweave press.

4. Claire Shaeffer, (2008) Claire Shaeffer’s Fabric Sewing Guide, Krause Publications.

5. Claire Shaeffer, (2001) High Fashion Sewiilg Secrets from the World®s Best Designers. A Step-by-Step
Guide to Sewing Stylish Seams Buttonholes, Pockets, collars, Hems, and more, Rodale Books
Publishers.

6. Injoc Kim. Mykyung Uh. (2008) Apparel Making in Fashion Design, Breg Publications.

7. P. Counch, (2011) Illustiated Guide to Sewing: Garment Construction: A Compiete Course cn Making
Clothing for Fit and Fashion, Fox Ciepel Publishing.

8. (2011) Threads Sewing Guide A complete Reference froin America’s Best-Loved Sewing Magazine,
Taunton Press.
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FD-266: Paitern Drafting in Fashio; (Kids & Wanren) (Praciicnl)

.

{nternal Max. M: 40
External Mazx. M:60
Internal Min.P. M: 16
External Min.P. M:24

Aim :

This unit introduces studernts to method of taking measurements and making the sloper along with sizing
terminologies. The method of making pattern by drafting and flat pattern technique would be covered in this
course.- ' ’ ' o o -

Learning Outcome
e Beable to create and use a set of basic blecks
o DBeabletoapply skills in dot and seam manipuiation - »
s Dz able to produce a fuliecale paiern from creative designs and working crawings

Unit Content
Introduction to pattern making; tcols used me:hod of taking measurcments drafting (xids & Women’s)
slopers dart manipuiaticn using draiting sad fiat pattern techniques for developing collars sleeves etc.

Reference

¢ H. G. Armstrong (2009) Pattern Making for Fashion Design, Prentice Hall, New York.

e D.McCunn, r. Lew, (1977) How to make sewing patterns, Blue feathers.

s KR. Zarapkar, (2005) Zarapkar, System of Cutting Navneet Publications, India.

s N.R. Hollen, C.J. Kundel, (1999) Fattern Making by Flat Pattern Method, Prentice Hall Publication.
o W. Aldrich, (2008), Meiric Pattern Culting for women’s wear, Willey Blackwell Publication.

o W. Aldrich, (20080 Metric Patterr: Cutting for Men’s wear Willey Blackwell Publication.

[l
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“FD-2¢ 6' ( AD/ CAM in Fachion u"‘* an{Prae uml)
) ' ' Internal Max. M: 20

External Max. M: 30
Internal Min.P. M: 08
Exteraal Min.P. M:12

S Lt : ) . ..,A ,, H ” : S . ! ; T ) ~ -

- |

Aim SR : -
In this modulz-you wili-learn ina User friendly way how to Use Cnmputrr You will learn also
documentatior, 'spreadsheet, presentation and web suiting with security, You wii learn to Create Mood
Board, Colour Board, Picture glacenen, Dicture blendmg etc. with Fhotoshop. You wili aiso learn to Create
Croquis and Faslnon Design throvigh Corgl, Photosheop and Illustrator, - Real Looking with Exact
measurement & Fine finishing. In this module vou will learn to get variation very fast. And lastly, you will

learn how to create a Portfolio with the help of Corel & Photoshop.

Learning outcomes I 7 :
e Beable to use computer aided design (CAD) techniques to design and visualize for fashion and textiles
o Beable to employ computexl/ed systems in fashion and textiles production .
e Understand the role of computer technology in the commercial production of fashicn and textiles
e Understand how tecinological deyvelopments can be applied within the fashion and textile industry.

Umi content _
Windows ntility, l)’\UJn r_tuhon spreadsheet, Presertation &Web surfing.

o mtrqd,uchon tr Thotoshen/ pl\u[ bascd vs veator,

« Tool Box, Drep downs funetionz,

o Image sizicg/ Resoluiton/ Puge Size,
e Concept vector based drawving. _

e Used Corel Draw and Hlustrator Draw in garments & Flat Diawing through Ccrel.
» Specification Sheet Forination. ‘
e Measurement of garments & stitch line.

» Draw single stitch / Overiock stitch / Flat lock stitch.

¢ Drawing the Croquis through Curve tool.

e Import Croquis (JFG) in Photoshop and apply 3D Rendering.

» Import 3D Render Croquis in Corel and Illustrator.

) Dramng Fabrics.

» Concept of Design variaticn, Colour Variatior & Page Setup.

o Apply 3D Effect on Draped Design & Light Effect,

o Concept of Page Margin & Layout.

s Setting & Formatting of Documrent.

s Digital Portfolio Developinent

e Format of Portfolic.

e Developnient of 8 portfolio (3 Meus wear, 4 womens and 1 kids)

» Complete project with story board and Inspiration.

e Formatting of Mcod Board, Colour Board, Client Profile

e Croquis Development with fabrics/ Texture/ Fleshing etc.

* Specification sheet & Costing sheet

e Concept of Choosing Paper & Resoluticn. . @
, ~ 0 e

Reference ' . Re g’ﬁﬁaf  gsthal
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User manuals of the specialized sofiware.
Zofarence Book of M. 8. Office 212 - Offics 2010 Bible Auther Name of Office 2019 Bible Joln
imnaci L Troh, Faltve Wempen and Lisa A, Paucki

Reference Book of Corel Diaw X7: CorelDRAW X7:. The Official Guide, Author Name of

Il

CorelDRAW X7: The GiTicial Guide: Gory David Bouton.

al 1

Reforerce Book of Adebe Fholoshop CC 20135 - Adobe Photoshop CC Classroom ia a Bock (2015
release) Author Name of Adote Fhetoshop CC Classroom in a Bool: (2015 release): Andrew

Feuikner (Author), Conred Chaver

NT®—
registra Ac%d')
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TD-207: Design Project - Women’s wear/kids wear (Practical)
. | R o , Internal Max. M: 40
» - ’ o o Extetnal Max. M: 60
| | | | Internal Min.P. M: 16
External Min.P. M: 24
Al ’
The course would require the stucents to carry out resvarch on the miajor w ctaen’s / kids wear designers and
their brands along with ths resogniticn of differsnt worien’s / kids wenr segments and their growth rate.

V- ’
S

Learning Outeome v U
e Understand how to dbvpl P ths désign preeess through experimental ideas and applications.
o Be ablC to present research analysis to client groups.
+ DBe able to extend and apply skills in developing creative visual language.
o Be able to synthesize and critically evaluate experimentation in personal creative practice.

Course Content :

Creating Survey Boards, Creating Mocd boards- its application in dcsigning costumes, Theme boards- its
direct relation to creating designs of costumes. Client boards - the study of peculiar characteristics of a client
to design special costumes for him/ her. Swatch boards- Use of swatches in surface texture of the designed
costuines. Creating Lircs- lines with similar themes, similar fabiics, and similar surlace ornamentation.
Collage Work- collage or the denes, w0 age on the background, use of coliage in fashion iliustration. Theme
based iilustrations- them:es could be picked vp from nature, surroundings, objects, events, celebrities, sports,
fewellery, toys, etc,

Reference
¢ Encyclopedia of Faskion Accescories by Pryllis Tortora; Fairchild Bcolis

» Fashion Sketchbook by Bina Ablivg; Fairchild Books
¢ How Fashion Works by Gavin Waddell Blackwell

Industry Exposure

The student would be given an opportunity to visit & understand working environment of different
department of Industry.

T gYear3[~ )
: ' Distribution of Marks ' . a )
(e
3’3 “g\fﬁx 53%‘-“
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R Dessighic Deripn Part-Ix0

< ~u"3cu’1h . _ Mashiaras T Mia. Das M‘uks T Dur atmn | Teaching ]
Lo N ' of Kxart | Hours
?"D 301 I*doh]ull S 100 - 36 3 Hrs. 100
Proinction and ' ' '
Markatirg !
"FD-302: Fashion ! I N T 3 Hrs, 100
Forecasting ' ’
Subject —Practical ’ Intzrnal | External Intcrnal | External
| Max. M. | Max. M. | Min.P.M. Min.
| | P.M.
FD-303 Pattain 120 ]38 08 12 4 Firs. 50
Censtruction in ' '
i Fashion (lndlan wear |
mbx&pm L ‘ | :
FD-304: Design. 40 6o T 24 6 Hrs. 100
Project- Indian wear j L |
FD-305:Design- - - | 40. sn i3 24 | 6 Hrs 100
Project- Men’s wear
FD-305: Design 40 60 15 24 6 Hrs 100
Project- Adaptive
Clolh'i'lg
Elective ( (L cose any | 20 T 08 i2 4 Hrs. 50
ong
2. Product
Photcgraphy
b. Fashicn
Accessory
c. Visual
Mercherdising |
d. E-Commerce | !
for Froduct ' !
Lite Style , J o
L L : —_
| Poy [ Tan
cgistraz (Acad.)
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FDL301: Fashion Promotion and Marketiug (Theory)

Am\ )
“The aim of this assignment is to enable you with an understanding of the essential elements of fashion

Max, M: 100
Min.P. M: 36

elements of fashion premotion and its rol : within the fashion industry and to develop skills in developing a
premotional campaign.

Learning outcemes

AT VR PR LS

Understand the fashion promoticn industry and its coinponent parts
Be able to research and analyze promotional strategies and campaign planning

&
« DBeable to pian and execute a seli-initiated promotional campaign
o Be able to evaluate cwa prometion strategies.
Unit-1 =~ ' ' ' o
Fashion marketmg, structure of f%smon maue. ma l\etmg fashxon to reta 1lels '
Unit-2 , .
Retailing principies, marketing mix, new a pp_foac,hf:s in marketing, retailing and marketing strategies.
Unit-3 o . N |
Meaning of brend, tranding process — deciding on the brand.

Unit - 4

com:muricating, launching and evaleating, fashion brands.

Unit-5

Research on fmportant fashion brarz rationally and internationally.

Reference

Marianne C. Bickle, (2011), Fashion Marketing, Theory, Frincipies & Practice, Fairchild
Publications.

Weeks A, Miller M., Perenchio M., Metcalfe D., Effective Marketing Management, Using
Merchandising and Financial S trategics for Retail Success, Fairchild Publicasions.

Lynda Gamans Poloian, (20]1), Retailing Principles, A Global Outlook, Fairchild Publications.
Tim Jackson, David Shaw (2009), Mastering Fashion Marketing, Palgrave Macmillan.

M. Khaled, A. Hameide, (2011), Fashion Branding Unravelled, Fairchild Publications.

C. Allen, Semenik, R.J.Thomas “O” Guinn, (2011), Advertising and integrated brand promotion,
South West College Publicaticns.

Core Paper -2 \?/Ai \%3
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¥D-302: Fashion Forecasting (Lacery}
‘ Max. M: 100

Min.P. M: 36

oy

Aim .
The ccurse would aim at providing information cn fashion forecasting process whicn would include
consumer research along with the forecasting of colours, textiles, silhouettes etc.

Learning Outcome
» Student will be able to understand the Exploration of differert products and prediction of the future

of those products in the lines of i forecasting.
e Student will be able to understand the Forecasting exercise & Colour stories.
» Student will be able to, undem‘and the Demgn ideologies & Design elements rescarch

Unit-1 - C
Piocess of ia.s:hon forecas “rmg, sources of iashlon forvcas ing information.

Unit -2

Consuner research, anclysis.and iransiation.

Unit-3 , . L N
Direction of fashion change, deniographics aud fashion forecasting.
Unit - 4 o ' :
Cuitural indicators.

Unit - 5

Colour forecast, textile fcrecast, silhouette forecast,

Reference
o Evelyn L. Brannon, (2010) Fashion Forecasting Research, Analysis, and Presentation, Fairchild
Publications.
« Zvelyn L. Brannon, (2005) Fashion Forecasting, Fairchild Publications.
« V. Henrick, (2007) Anatomny of Trend McGraw —Hiil Publicatisns.
e S. Simea, (2007) Basics Fashion Design: Rescarch And Design, AVA Publishing
« Judith C. Everett, (2004) Guids to D1oducing a Fashion Show, Fairchild Publications.
» M. Kathryn, (2004) Fashion Foiecasting, Wiley-Blackwell Publications.

e Raymend Martin, (2010) Trend IForecaster’s Handbook, Laurence King Fublishers.

‘o cad.)
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T-303: Pattern Construction ir Faskion (Indian vear & Draping) (Practical)

internal Max. M: 20
- I o ' S ‘External Max. M: 30
' R : Internal Min.P. M: 08

External Min.P. M: 12

Aim> '
Indian Wear =~ = 0 - L -

Tnn this module student wotld learn basics of Ind’an Wear pattern making.” The method followed for cutting
pattern is based on individual becy ricasuresients called direct draiting method. in direct drafting method
an‘individua! body measuratient is‘fakén and directly tie design is drafted for a'final patteri). In this module
we shall be working with direct draiiing method for the traditional Indian garment.

Draping. The Course is a study of three-dimensional fashion design c‘onceptualization by draping in muslin

‘or fashion fabric directly oa dress forrn. Skill development in cbserving grain of fabnc 1d'ent1 ing drapable
¥ P g p

fabrics and creating basic desigrs Uy draping would be covered.

Learning Gutcome

» Beable to apply credtive and accurate Iiidian wear pattern making & dr aping skills to original uesxgns
o Beable to apply the procasses o f L]dl.;.-,l wear pattern making & draping technique
¢ Beabletouse xpemal'"i plOC 5 fo meet reqairements

s Beable tosvaluate own pattern a:vﬂ drapivg skills app.ied to origindl desigas.

Course Cortent: Indian Wenr

Standardize concept of paltern making Direct Methed;. Things to kesp in'nind while taking measurement,
Paper pattern of Salwar, Churidar, Plain kurta, Kalidar kurta, Paper pattern of Saree Blouse , Choli blouse,
Marker-Making & Layouts, Spec-Shests of ote designed garment.

Draping. Introducticn to draping, cizments of fabrics; draping basic bodies princess shaps; skirts sleeves
cowls; collars.

Reference.

¢ Amaden Connie and Cr. dwfnm (2005) The Art of Fashion Draping, Om Beok Service

» Sallie Di Marco, (2005) Draping Basics, Fairehild Publications.

e Armstrong H J (2008} Draping for Apparel desigu, Fairchild Pubiications. _

¢ I Rodgers, M. Doyel, (2G08) Iundamentals ¢f Draping and Pattern Draﬁing,‘ Hanover Phist Inc.

» Bina Abling, Kathicen Maggio, (2008), Integrating Draping, Drafting, and ‘Drawing.v

o H. G. Armstrong (2009) Pattera Making for Fasiion Design, Prentice Hall, New York.

s D. McCunn, R. Lew, (1977) How to make sewing patterns, Blue feathers.

o K.R. Zarapkar, (2005) Zarapkar, Sysiem of Cutting Navneet Publications, India.

¢ N.R. Hollen, CJ. Kundel, (1999) Pattern Making by Flat Pattern Method, Prentice Hall Publication.

e W. Aldrich, (2008), Metric Pattern Cutting for women’s wear, Wiley Blackwell Publication.

e W. Aldrich, (20080 Metric Pattern Cutting for Men’s wear Willey Blackwell Publication.
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._-‘leﬂ—;%d-i,fj)es; -blioee s Tl oy en s D tnetien), L :
L L T B 'ut“rnalﬂhp M: 46
o © "7 'External Max. M: 60
' A I " Internal MmP M: 16
. L _ o External MmP M: 24
Aim _ L

The course would require the stidents to corr y out rescatch on the md_]OI women’s { mdlan) wear designers
and their brands along with the recognition of different wemen’s (Indian) wear segments and their growth
rate.

Learning Qutcome ;

¢ Understand how to develop the design process through experimental ideas and applications.
» Be able to presen: research analysis to client groups.

s Be able to extend and apply skills in developing creative visual language.

« Be able to synthesize and critically evaluate experimentation in personal creative practice.

Course Content .

Cre tmg survey Boaras, Crerinsy Mooa boards- its application in designing costumss, Theme boards- its
direct reletior. (o creating desims of costirmes. Client hoards - the study of peculier characteristics of a client
to design spscial costunics for him/ her. Swatch boards- Use of swatclies in sutface texture of the designed
costumes. Creating Lines- lines with similar themes, simiiar fabrics, and similar surface ornarentation.
Collage Work- collage on the dress, coilage cn the background, use of collage in fashion iilustration. Theme
based illustraticns- theraes could be picked vp from nature, surroundings, objecis, events, celebrities, sports,

Jewellery, toys, etc.
Reference
o Encyclopedia of Fachion Accessories by Fhyllis Tortora; Fairchild Books
" Fashion Sketclibook by Bina Abling; Fairchild Books

e How Fashion Works by Gavin Waddeil Blackwell

( \Qﬁ/\ o
}}‘ /
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FD- 305: Design Project- Men’s wear (I'ractical) _
' ' _ Internal Max, M: 40

; External Max. M: 60
' Internal Min.P. M: 16
. Fxternal Min.P. M: 24
Aim ‘ ‘
The course would requive the studentz ‘o carry oui rescarch on the major men’s wear designers and their

brands along with the recogriticn of diffzrent men’s wear segnients and their grv ~th rate.

Learning Ouicome
e Understand how (o dev elop the design proceus mxou»h e‘(per, 1en ta] ideas and anpucatlom
¢ DBeable to present research analysis to'client groups
o Beable to extend and apply skiils in developing creau'/e visual language.
‘s Beable to synthesize and CI‘Ithu“y evaluate experimentation in personal creative practice.

Course Content

Creating Survey Boards, Creating Mood boards- its application in designin« garments, Theme boards- its

direct relation to creating designs of garments. Client boards - the study of peculiar characteristics of a client

to design special garments for him. Swatch boards- Use of swalches in surface texture of the designed

garments. Creating Lines- lines with similar themes, similar fabrics, and similsr surface ornamentation.

Collage Work- collage on the garinerts, collage on the background, use of coliagz in fashion illustration.
1011

Theime based iuustrations- themes could be picked up from nature, surroundings, ob jects, events, celebrities,
sports ete.

Reference ,
o Encyclopedia of Fasnion Accessories by Phyilis Toricra; Fairchild Books

e Fashion Sketchtook by Bina Abling; Fairchiid Books

» How Fashicn Works by Gavin Waddell Biackwell

‘ - ad.)
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FD- 306: Decign Project- Adaptive Clothing (Practical)

o } o , _ o internal Max, M: 40
LT External Max. M: 60
S o o Internal Min.P. M: 16
' Externai Min.P. M: 24
s Al
The cowrse would requite the students fo cazry cut research for adaptive clothing,
Learning Optecome e . ' '
‘e Understand how to develop the design pracess through experimental ideas and applications.
¢ Be able to present rescarch analysis to client groups.
o Beable to extend and apnly skills in developing creative visual language.
¢ Be able to synthicsize and critically evaluate experimentation in personal creative practice.

Course Confent

Creating Survey Beards, Creating Mood boards- its application in designing costumes, Theme boards- its
direct relation to crzating designs of costumes. Client toards - the study of peculiar characteristics of a client
to design special costumes for him, her. Swatch boards- Use of swatchies in surface texture of the designed
costumes. Creating Lines- lines with simiiar theraes, similar fabrics, and similar surface crrnamentation.
Collage Work- collage on the dress, coilage on the background, use of collage in fashion illustration. Theme
based illustraticns- thenies couid bz picked up {rom vatuie, surroundings, chjects, events, celebrities, sports,
Teweilery, toys, etc.

Reference
+  kncyclopedia of Fachion Accessories Ly Phyllis Tortora; Fairchild Books
o Fashicn Sketchbook by Dira Ablmg; Fairchild Beoks
»  IHow Fashion Works by Gavin Waddell Blackwell

v /
L,_-j \QM
T (Acad)
Dy. Registrar (Acad.
iversity of Rajasthap
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Internal Max, M: 20
External Max. M:30
Internal Min.P. M: 08
External Min.P. M:12

FD-307: Elective (Choose any one)—{Practical)

Elective
a) Product Photography

Aim
This unit aims to deveiop learners’ skills and undersianding in Product Photography.

Learning Outcome
« Be able to use space and equipment ,
e Be able to use sets, hgnts and backgxoands

Course Content
Various aspects of photography including lighting for indoor & ouzdocr, handling of studxo equpment and

set planning & composition, , _ .

Reference _ ' o . o v
o How 1o Set Up Pho'ogzaph‘y Lighting for a Home StudioKindle Edition by Amber
Richards (Author)

¢ Photo Studio Photography Kit 3 Light Bulb Umbrella Muslir 3 Backdrop Stand Set

Elective
b) Fashion Accessery

Aim v

The aim of this unit to impart iutensive training for complete understanding of fashion accessories,
techniques and process, preauct development and quality, market intelligence, management and
operational methods.

Learning Outceme
o Student will be abie to understand about fasihion accessorics. »
o Student will be able to understand the techniques & process of fashion accessories.
o Student will be eble to understand the product development, quality & marketing aspects.

Course Content .
Lacquer Craft Accessories, Textie Craft Accessories, Fashion Jewzllery, Wood Craft Accessories, Metal
Craft Accessories, Leather Craft & Fackaging. o

Reference
. Encyclopaedia of Fashion Accessories author
- Fashion Accessories- The Complete 20th Century Sourcebock Hardcover — September, 2000

by John Peacock (Author)
. - (e
s b1 leret)
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Elective .
¢) Visual Merchandising . |

AiuL
This course would require the students ‘o develep merchaudising plan for the women’s apparel. The basics
of visual merchandising, display windows, plaaning tc., would be covered in this course.

Learning. Cutcome , -
~ Present and coordinate merchandise so that related goods are shown in a unique, desirable, and

. saleablie manner.

e Apply basic demgu principles and c‘olour ‘heorles to the constr uCthIl of promotlohal displays and
advertising.

e Understand the Lasic functions of retail store operations mcludmg store location and layout,
shopping centie aua]ysu; retnil market segmentation and strategies, and the merchandising mix.

s DPrepare and execute displays fos exhibitions and promotional events using the visual dynamlcs of
light as a design element.

Course Coutent
Merchandising concepts and theories tcols and techniques for merchiandise display, windows; creative
thinking for e “1andv<‘c d,rp ay, .,t(m l::v'wt dhp‘a vy, fashion retailing

Reference
1. Laine Stone, Jean; Samples, (1985) Fashicn merchandising- An Introduction; McGraw Hill Book
, Co. 1985. S R o h
2. Taarnow, Guerreiro & Judeiio, (1995} Inside the fashion Business
3. Swapna Pradhan, (2007) Retaiiing Maragement, Tata McGraw Hill Publishing Co. Ltd.
4. A.J. Lamba, (2003) The Art of Retailing The Tata McGraw Hill Publishing Company Lid.
5. Martin M. Pegier (2011) Visual merchandising and Display, Fairchild Publications.
6. Judith Bell, Kate Ternus, (2011) Silent Selling: Best Practicos and Effective Strategies in Visual

Mearchandising, Fairchild Publications. R
7. Karen M. Videtic, Cynthia W. Steele, (2009) Perry’s Department Store: A Buying simulation for
juniors, Men’s Wear, Children’s Wear, & Home Fashion/Giftware, Fairchild Publications.

Elective
d) I-Commerce for Froduct Life Style

Aim :

The aim of this unit is to develop understanding of the dynamics of online business and online buying
behaviour to create a consumer-oriented online business strategy along with holistic knowledge on product
development for E-Commerce platform.

Learning Outcome
o Student will be able to understand global online business sensibilities.

e The student will be able to understand Global Online Business Industry.

e The student will be able to understand with the knowledge and skills required to manage the online
venture for a long pCI‘IOd of sucstainable profits, but will also challenge them to achieve career goals
by {uelling their passion.

Unit Contents
Online Industry Appreciation and Business World, Fundzmentals of Management, Creative Managerial

Leadership, Market Dynamics, Fashion & Lifestyle Products, Fundamentals of E-commerce,

-
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Digitai Marketing, Merchandising, Sourcing and Veudor management, I'roject Marageinent, Long Industry
Attachment, Snccialisation la Custonier Relations Management, Specialisation

- 1b" Advanced -Data Analytics. Specialisation 2a  Visual  Cemununication, Specialisation  2b

Uscr Bxperience Desiga & Business I1an. -
. R oL
Referenee
o Entetprize Resovce TliruiaeSuatem Antaor Danicl . O’l=ery.
s Enterprise Resnvrce Tlanning Author Ravi Shankar & S. Jaiswal.
o E-Conunerce Get it Rignt! Author Jan Daviel.

(Year 4)
Distribution cf Marks
B. Des.- Fashion Design Part-1V

Subject Theory ' Max Marks Min. Pass Marks Duration | Teaching
' 3 L | of Exam | Hours
FD-401: Entrepreneurship - - 100 = 36 3 Hrs. 100
FD-402: Brand 160 ’ 36 3 Hrs. 100
Deveiopment { B _
Subject ~Practical | Internal ] External Internal External

. Max.lM4, © Maz.M, | MinFM. | Min. M.
FD-403: Advance Design | 40 - f 0 : 16 24 6 Hrs. 100
Studies (Final Coliection) o ' L
ED-404: Design Portfelio | 20 30 ' 08 12 4 Hrs. 50

FD-405: Sustainable 40 60 16 24 6 Hrs. 100
Design (Eco Design, So-
cial Cause, Green
Marketing) Mentored by
Industry

FD-406: Professional 20 30 08 12 4 Hrs. 50
Practice (Internship & :
Industry Mentored)
FD-407: Dissertaticn 49 60 ’ 16 24 6 Hrs. 100
(Documentation & Visual
Presentation, practical
aspect) A
| (Industry Exposure) -

Core Paper -1 l Q/’
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( FD-401: Entrepreneurship (Th_.éory)

Max. M: 100
Min.P. M: 36
Alrg , . -

This course would introduce the students to the concept of setting up a small scale industry. The students
would be motivated through different activities to identify the entrepreneurial competencies and prepare a
business proposal for starting a fashion enterprise cf their choice.

Learning Outcome ‘
o Student will be able to understand about entrepreneurship and evolution of entrepreneurship.

Student will be able to understand creating and starting the venture.
Student will be able to understand managing, growing and ending the new venture.
Student will be able to understand entrepreneurship Development and Government.

Unit-1

Introduction to Entreprencurskip -Entrepreneur- meaning, importance, Qualities, nature, types, traits,
culture, similarities and economic differences between: Entrepreneur and entrepreneur. Entrepreneurship
development, its importance, Role of Entrepreneurship, entrepreneurial environment,

Unit -2

Evolution of Entreprencurs - Entrepreneurial promotion, Training and developing motivation factors,
mobility of Entrepreneurs, Entrepreneurial change, occupational mobility factors in mobility, Role of
consultancy organizations in promoting Entrepreneurs, Forms of business for entrepreneurs.

Unit -3
Creating and starting the venture - Steps for starting a small industry- selection of types of organizations.

Unit -4
Managing, growing and ending the new venture - Preparing for the new venture launch-early
management decisions Managing early growth of the new venture-new, venture expansion strategies and

issues, Going public ending the venture.

Unit -5

Entrepreneurship Development and Government - Role of Central Government and State Government in
promoting Entrepreneurskip, Introduction to various incentives, subsidies and grants, Export Oriented Units,
Fiscal and Tax concessions available, Women Entrepreneurs- Reasons for Low numbers or no women

Entreprencurs, their Role, Problems and Prospects.

Reference
. Vasanth Desai “Dynamlco of Entreprenzurial Development and Management Himalaya Publishing
House.”

N.P. Srinivasan & G.P. Gupta, Entrepreneurial Development, Sultan Chand & Sons.

P. Saravanavelu Entrepreneurship Development, Eskapee Publications.

Satish Taneja, Entrepreneur Development, New Venture Creations.

Robert D. Hisrich, Michael P.Peters, Entrepreneurship Development, Tata McGraw Hill Edition.

A
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“ " . FD-402: Brand Development (Theory)
' Max. M: 100

Min,P, M: 36

Aim
A brand, is a philosophy of a .designer transformed into value added products. Generally, consumers

recognize brands by names which could be loges or unique colors. A brand successfully makes recognition
through coming up with distinct d=sign features such as style, color or use of certain features unique to the
brand. Here a student thinks about a very important variable of design called design philosophy which is
unique and is thinking how to transform ones design philosophy into fashion and lifestyle products.
Therefore, this part of the project holds maximum importance in this assignment.

Learning Outcome '
Towards the completion of this unit a student would think about the brand philosophy and development with

above parameters
The student will be able to develop own brand.

Unit -1

Description of brand philosophy

Unit -2

Developmert of logo using coicurs and shapes.
Unit -3

Brand competitor studies and market research
Unit -4

Consumer profiling and market segmentation.

Reference
e Rethinking Place Branding, Comprehensive brand development for cities and regions, Author

Mihalis Kavaratzis — Gary Warnaby & Gregory J. Ashworth.
¢ Make a name for yourself Author Robin Fisher Roffer.
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" FD-403: Advance Design Studies (final Coliection) (Practical)

Aim

Internal Max. M: 40
External Max. M:60
Internal Min.P. M: 16
External Min.P. M:24

The aim of this unit is to further extend learner’s knowledge creating the final collection putting all the
knowlecge and efforts students have gained so far and launch themselves as designers creating their own

brand identity, and brand image.

Learning Qutcome

Understanding your strengths and weakness and create your brand, brand identity, image and logo.
Identify the major types of idca sources in clothing design and provide information about each
source. Recognize that these sources of inspiration help designers to create design elements and
principles of individual designs. In order to foster originality, sources of inspiration play a powerful
role throughout the creative stage of ocsml process, and also in the early stages of fashion research
and strategic coilection planning.
Be able to present research analysis to client groups

¢ able to extend and apply skills in developing creative visual language.
Be able to synthesize and critically evaluate experimentation in personal creative practice.

Course Content

Research about the various brands globally for your inspiration. Do a complete study of different
brands and of your own strengths and weakness, create your brand name, brand story, image, identity
and logo. _

Concepts inspired with a complete understanding of design process and finally Select one concept.
Only extensive research enables designers to stay fresh and keep up to date with developments.
Judgement and develop your own style with experimentation in personal creative practice through
explorations in design and surfaces.

The design process along with difference between different categories like avant-garde and prét
wear.

Sketches, fabrics, trims and other detailing.

Technical part of the sketches and final test fits.

Produce the final collection completely accessorized.

Publicize work in the best visual way through styling and photo shoot.

Reference

Atk

Look at work of designers fromn around the globe ex ~ Jum Nakao, Issey Miyake and other

Look at the different costumes and art/ culture of countries and get inspired by them

Look around nature and other sources like discovery, national geography, BBC etc to get inspired,
which is the original source of inspiration for everything.

ht:p://woridofwearableart.com/

www.style.com

WWW.wgsn.com

www.promostyl.com

www.trendz.com

www.wwd.com
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Aim

‘#D-404: Design Fortfolio

Internal Max. M: 20

- » External Max.
M:30 ‘

. ' 4 ~ Internal Min.P. M: 08

T - ’ External Min.P. M:12

Design portfolio is the expression of student to translate themes into design collections. Here one gets
inspired by different themes which cculd be art movements, sport, historic eras, music, dance,culture,
nature, iraditions etc. and picks out tangivle and intangible elements which are to be used as design elements
in the collection. The ability of a desi gner to exhibit and use design elements is highlighted which is further
on translated into garments. A portfolio is an exhibit of the overall knowledge of the student work which
he/she has gained through the course of four years. Thc purpose lies in promoting the skills of students in a

single fermat.

Learning Outcome

Designing women’s wear suitable to Indian consumer, Choosing the line of garments, Client
profiling, transforming a themes such as Kalbelia, Sanaganeri prints, Banaras sarees, madras
checks, deserts of Jaisalmer, baroque, French Rivera, weaving techniques frem far east etc into
women wear for occasions, Colour forecast for market in the coming season.

Designing MENS wear ctiitable to Indian consunter, Cheosing the line of garments, Client
profiling, Colour forecast for market in the coming season.

Designing kids “vear suitable to Indian consun:er, Choosing the line of garments, Cliert profiling,
Colour forecast for market in ibe coming.seasen.

Coursz Content

Reference

Choose a theme of your choice according to the line of garments.
Make a story board (A3 Landscape for all boards) which is in sync with your theme (no more
than 1/2 picture in the board).
Design mood board (6-7 Pics max.) and colour poard (with pantone numbers) (on
Photoshop/Corel Draw/I!lustrator).

lient profile with one photo of the client describing the features of the client and explaining why
you choose a particular client.
[Nustration Board: 4 illustrations per page (rendered digitally cn Photoshop/Corel Draw).
Specification sheet: Flat drawing of cach garment on Corel draw.
Cost sheet: A brief costing of how much material and money is required to make the particular
garment.

http://www.vogue.com/voguepedia/

http://www.style.com
http://www littlefashiongallery.com/eu/ 3;)/
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I‘D 4{): Sustainable Design (Eco Design, Social Cause, Green Marketing) Mentored by Industry
Internal Max. M: 40

_External Max. M:60
Internal Min.P.M: 16
Exteraal Min.P. M:24
Aim
Sustainability is regarded as the future 01 fashion design sector. A student should have practice to implement
sustainable strategies to thelr designing a collection for fashion design. Now sustainability is a very complex
concept when it comes to input it into fashion industries on the whole. When it comes to fashion design a
tashion design student shall concentrate on designing the PRODUCT.

Learning Outcome o ‘
e Student will be abis to undsrstand how to implement sustainable strategies to their designing
a collection for fashion design.
¢ Student will be able to understand the product developrient to the final process of marketing
it to the consumer.

Course Content
This unit is describing the extent of the project. It contains product development to the final process of
marketing it to the consumer. Hereby the project shall be divided into certain stages in order to structure the
ideology.

¢ State-1- PRODUCT DEVELOPMENT

o State-2- MARKETING THE PRODUCT

¢ State-3- WHERE TO RETAIL

Reference
» Sustainable Fashion & Textilzs author Kate Fletcher

¢ The sustainable design beok author Febecea Froctor
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" FD-406: Professicnal Practice (Interaship & Industry Mentored) (Practical)
: - ‘ Internal Max. M: 20

‘} External Max.P. M:30
Internal Min.P. M: (8

Externsl Miu'. M:12

Aim
The aim of this unit is to extend learners’ krowiedge of grofessional practices within their specialist area
and to relate these to personal goals and career epportunities.

Learning outcomes
¢ Beable to place themselves and their work in the context of their selected discipline
e Understand their specialist area and the career opportunities available
e Understand how to premote thewnselves and taeir work professionally.

Course Coatent
Goal setting, Career directicn, Responsibilities. Research, Presentation skills, Personal development &
Promotional opportunities.

Reference .
» LInhancing Profecsional Fractice Author Chatlotte Danielson.
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\ ' FD-407:Dis

tation (Do cumentation & Visual Presentation, practical aspect)

El?

Internal Max. M: 40
External Max. M: 60
Internal Min.P. M: 16
External Min.P. M: 24

Each student will have to submit a dissertation comprising minimum 1000 words with Visual material and
resource bibliography, conclusion, Public collection etc. under the guidance of the supervisor choosing the
dissertation topic preparaiion and presentation of a written document & visual presentation, practical aspect
with 10-to- 15 photograph's.

The topic of the dissertation will be closely related to regards as a major subject. It’s meant to reflect an
understanding of the critical, historicai and philosophical issues from the past of present in conclusion and
their intellectual sources or a theme analysis, the written assignment has to be submitted one week before the
final examination of the practical works, which will .be submitted in 3 copies duly signed by the Guide and
the Head of Department in the prescribed format.

The evaluation of the dissertation shall be based on the quality of the written assignment and the overall
performance of the student. The evaluation of the dissertation papers will be conducted by a Board of
internal /subject teacher and external examiners.

Industry Exposure

The student would be given an opportunity to visit & undeistand working environment of different
departments of Industry.
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